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This month’s cover shows the new store of the Arthur A. Everts Company at 1612 Main Street, 
officially opened April 3rd. —_—‘ This is the fourteenth of a series of sketches by Guy F. Cahoon. 











OF ALL TIMES 


Now... 
IS THE TIME 


To the man or manufacturer who has a 
product other men need, or can be made to 
desire, there is now just one thing to do 
..-.- ADVERTISE. 


You want your customers to do business 
with you as they did before business 
dropped off, so why not tell them so.... 
in these advertising pages of DALLAS. 


Many firms made their greatest successes 
following past depressions. The interrup- 
tion of buying routine has weakened the 
hold many have had on their customers. 
New buying habits and customers are wait- 
ing for you. Advertising now leads the 
way for special opportunities to those who 
will avail themselves of its power to bring 
new business. 








Those advertisers selling the Dallas 
market and especially those selling 
executive heads of Dallas firms 
should give careful consideration to 
the use of an advertising schedule in 


DALLAS 


the business magazine of the 
Great Southwest 


For rates, circulation, etc., tele- 
phone the advertising department, 


2-5425 
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Going Fishing With Grandpa 


‘ Pi 


ISH haven’t even heard of the depression. No part of Nature has been af- 
fected by it. The grass is just as velvety; the trees are just as green; the 
flowers are just as beautiful and fragrant; the birds sing just as sweetly; 
the clouds are just as white and fluffy; the skies are just as blue; the sun 

is just as brilliant; wild animals are just as abundant and fish are just as 
plentiful. Nature is calling. Let’s go! 


JACK HARPER, Manager 


HARPER-STANDARD ENGRAVING @- 


1615 ROYAL ST.-* TELEPHONE 7-5385 -- PO.BOX 1016‘*DALLAS, TEX. 
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Resolution 


WHEREAS, the country is slowly but surely emerging triumphant 
from a period of dire depression, and the initiative, energy and enterprise 
of American industry are gradually resuming normal control, and 


WHEREAS, the immense wealth and resources of the United States 
and the enlightened and industrious people of the country present poten- 
tialities for progress never known before in the history of the world, and 


WHEREAS, the pitiable spectacle of such potential forces bound by 
red tape and precedent, as a lion by a net, produces confusion, uncer- 
tainty and impotence, and 


WHEREAS, a mighty leader at Washington, with swift and decisive 
strokes, is liberating the forces of the American people, quieting their 
fears, instilling confidence and bringing again to them the opportunity to 
work and live. NOW THEREFORE 


BE IT RESOLVED, that we hereby express an abiding faith in the 
fundamental economic structure of the Government of the United States 
and a firm belief in the integrity and perpetuity of its institutions, and 
proclaim that there is ample basis even in present untoward conditions, to 
justify our unwavering confidence in the future of the nation, both po- 
litically and economically, 


BE IT FURTHER RESOLVED, That without regard to political af- 
filiations, we acknowledge President Roosevelt’s direct actions as singu- 
larly beneficial and fully justified, and we pledge to him and to those pa- 
triotic American statesmen who have co-operated with him, even to the 
extent of waiving their personal conflicting opinions, our continued co- 
operation and support, and by this resolution express our firm conviction 
that gradually improving conditions will soon write the last chapter of the 
great depression and usher in a new day of prosperity. 


The above resolution was unanimously adopted at the monthly membership luncheon held April 28, 
at the Baker Hotel. 


DALLAS, May, 1933 Page Five 





Sees Solution in Cheaper Dollar 


Speaker at April Membership Meeting Predicts General Business Revival 
and Increase in Employment with Rising Commodity Prices 


By J. ID. GILLESPIE 


Chairman of the Executive Committee, Dallas Bank & Trust Company 


BELIEVE the cheapening of the dol- 

lar is inevitable. While I have no 

sympathy with the tremendous ex- 

pansion of credit and easy money 

which preceded 1929, and which has 
been largely responsible for getting us 
into this “mess,” nevertheless now that 
we are in it, the thing to do is to get out 
of it. 

If I were going across a lake with a 
boat load of people and some of them 
drank a little too much 3.2 and rocked 
the boat and turned us over, I would not 
have any sympathy with them, but we 
would all have to pull together to get 
out of the water. 

The gold dollar has become dishonest 
as a medium of exchange. Money is 
simply a medium whereby people ex- 
change wealth or services. When a whole 
people and their governments and munici- 
palities borrow a cheap dollar and then 
find themselves having to repay twice 
the amount of wealth or services in the 
form of a high-priced dollar, then the 
medium of exchange becomes unfair and 
should be changed. I do not see why we 
should continue to deflate and throw peo- 
ple out of employment and threaten our 
school systems and try to run our people 
down to a standard of living like animals 
just to maintain a high-priced dollar. 

The interest of the creditor and debtor 
is identical. The estimated wealth of 
this country is about two hundred fifty 
billion dollars and the debt is estimated 
at about two hundred twenty-five billion 
dollars; consequently, if the debtors 
didn’t “stand up,” the creditors would 
sink with them. Certainly nobody wants 
to see the country go to the “bow-wows.” 

Every other country of importance has 
found it necessary to cheapen its medium 
of exchange, and I expect when all is 
said and done the French will be proven 
to be the smartest fellows. Several years 
ago they stabilized the franc from nine- 
teen cents to four cents. 


Two Ways to Cheapen Medium 


Now, there are only two ways that I 
know of to cheapen the medium, besides 
actually reducing the gold _ content. 
First, for the Government to start the 
printing presses and issue money and use 
it to pay its obligations, possibly with 
some very small percentage of gold be- 
hind it. The other way is to tie our cur- 
rency to some other metal, namely silver. 
I much prefer silver. I am opposed to 
so-called “controlled” inflation because it 
is too easy to start the printing presses 
to running. Furthermore, you never can 


tell the value of the currency in terms of 
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currency of foreign governments with 
whom we trade. I prefer silver because 
it is a known value all over the world. 
About one-half the people of the world 
are now using it, and it takes labor and 
effort to produce it. I think silver should 
be coined on a ratio with gold about 
twenty or twenty-five to one. This would 
cheapen the medium down to about fifty 
per cent, which is in line with commodity 
prices since 1926. 


If the dollar should be so cheapened, 
we would see an immediate rise in com- 
modity prices; farmers would go to 
work; factories would start up; employ- 
ment would resume and wages would be- 
gin to increase. In addition, people in 
foreign countries with silver money 
would immediately begin to buy more of 
our goods and further increase employ- 
ment. However, this is not all that is 
necessary. The tariff walls must come 
down. Mr. Roosevelt has indicated that 
he will discuss reciprocal tariffs with va- 
rious countries of the world. If he suc- 
ceeds in cutting them down to where we 
can have fairly free trade, this country 
of ours will, in my judgment, be in for a 





Membership Meetings 


The April membership meeting 
was one of the most enthusiastic 
ever held by the Chamber. Abun- 
dant evidence of the rising tide of 
business was presented; confidence 
radiated from all those in attend- 
ance. The spirit that prevailed is 
proof of the fact that a united 
Dallas faces the future with eager- 
ness and a determination to go for- 
ward to greater accomplishments. 

Alfred O. Andersson, publisher 
of the Dallas Dispatch, was the 
principal speaker, ably seconded by 
J. D. Gillespie, chairman of the ex- 
ecutive committee of the Dallas 
Bank & Trust Company. Gilbert H. 
Irish presented a resolution that 
was unanimously adopted. Mr. An- 
dersson’s address, Mr. Gillespie’s 
remarks and the resolution are pub- 
lished in full in this issue. 

Interest in these monthly mem- 
bership meetings is growing at an 
amazing rate. Attendance _in- 
creases with each meeting. The 
next membership luncheon will be 
held May 24, Crystal Ballroom, 
Baker Hotel. All members are 
urged to attend. 











long period of prosperity and content- 
ment. 

Furthermore, when we have freer 
trade the money question will solve itself. 

If we sell Europe or other foreign 
countries a billion dollars worth of goods 
a year and buy a like amount of theirs, 
it doesn’t take any money to handle the 
difference, and I am satisfied that the 
whole world could go back on a gold 
standard in three years if they so desire. 

While on this subject I might remark 
that inflation of credit in this country 
will do no good. What we must have is 
an increase in earning power and wages 
so that we can pay for the credit already 
outstanding. Expansion of credit mere- 
ly postpones the evil day. What is the 
use of lending a man money if he doesn’t 
make sufficient wages to pay it? 


Predicts Good Business by Fall 

I am more optimistic than I have been 
in two years and feel that by fall the 
commodity prices will be up to where 
you merchants will be doing a good 
business, and that our bread lines will 
gradually disappear. 

It must be borne in mind that it has 
taken us about four years to get down 
to this bottom, and it is going to take 
some time to get out of it. You can’t 
expect too much at once. 

Since coming up here I have noted in 
the morning paper that Mr. Roosevelt 
has asked Congress to authorize him to 
accept from foreign governments in pay- 
ment of debts up to two hundred million 
dollars in silver, on a basis of fifty cents 
an ounce. As I understand it, he would 
take this silver and issue silver certifi- 
cates against it. If so, it is a wonderful 
stroke of good sense and politics on the 
part of the President, for this is what 
would happen: 

For two hundred million dollars we 
would get four hundred million ounces of 
silver. The silver market of today is 
about thirty-six cents, so it would equal 
a cancellation of about one-third of the 
amount of the foreign debt involved, 
which to my way of thinking is the right 
thing to do. As you know, there is 
about three-fourths of an ounce of silver 
in a silver dollar. If it is coined on the 
same basis as our present silver dollar, 
this four hundred million ounces would 
be about five hundred thirty million dol- 
lars, which could be used for government 
expenses or reducing our government 
debt. We would then be doing three 
things: first, cheapening the dollar, col- 
lecting part of our foreign debt, and can- 
celling a reasonable part thereof. 
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Dallas and the New Honest Dollar 


Address Delivered Before a Large and Enthusiastic Audience at the 
Monthly Membership Luncheon at the Baker Hotel, April 28 


O much for the city and coun- 
ty. Is there anything to wor- 
ry about? No. Is there much 
to be proud of? Indeed there 
is. And the credit funda- 
mentally goes to the intelligence and 
alertness and sense of justice of the cit- 
izenship, the same which makes Dallas 
the capital in fact of the 11th Federal 

Reserve district. This district embraces 
all of Texas and contiguous portions of 
Louisiana, New Mexico, Oklahoma and 
Arizona. Its record is marvelous as to 

the financial strength of the institutions 
under its wing. There have been fewer 

bank failures in this district than in any 
of the twelve, and the total failures in- 
volved smaller losses than in any other. 

It all goes back to the wealth which 

comes in diversified form from the prod- 
ucts of the land. 

“In five products which are essential to 
civilization, Texas leads the states. Oil, 
cotton, sulphur, hides and wool and mo- 
hair are these creators of new wealth. 
Go to Boston and you will see the water- 
front marked by huge yellow pyramids 
of Texas sulphur. Ninety-nine per cent 
of the world’s production of sulphur 
comes from this section. Go to Shanghai 
or almost any other great port and you 
will see the name ‘Texas’ prominent on 
the landscape or waterscape in connec- 
tion with oil storage. Go to Ghent, in 
Belgium, or Genoa, in Italy, and you will 
find bales of cotton which grew perhaps 
on some farm you passed while motoring 
in Texas. And you will have to go half 
around the world to Australia to find 
wool and mohair crops comparable to 
those which come from the backs of 
Texas sheep and goats. 

Has Them All 

“And besides these great essentials, 
Texas produces hard wheat of such ex- 
cellence and in such quantity that it 
figures in world statistics. Citrus fruits 
from the Rio Grande, peanuts of such 
value as a crop that they figure in cur- 
rent congressional legislative proposals, 
oats, corn, rice, a tropical product, cattle, 
sheep, hogs, goats, pecans, fish, oysters, 
fruits, berries—Texas has them all. 

“So much for our setting of natural 
wealth. Fertile soil used for widely di- 
versified products by intelligent, alert 
people under favorable climatic condi- 
tions, leading to great substantial solid- 
ity. Now what of the future? Unless a 
good many people who have studied the 
matter miss their guess the recovery, 
especially in Texas, is apt to be startling 
in its speed and size, because of the pre- 
ponderance of the diversified products 
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By ALFRED O. ANDERSSON 
Publisher of The Dallas. Dispatch 


(Editor’s Note: In his introductory remarks, 
Mr. Andersson stressed the fact that Dallas has 
passed through the depression with less discom- 
fort than any other city of similar size in the 
country, due largely to the spirit of its people 
and to the great diversity of resources of its 
trade area. He also called attention to the excel- 
lent state of affairs that prevail in the city and 
county governments, stating that, due to the ef- 
forts of the council-manager form of city gov- 
ernment, “‘municipal affairs in Dallas are in better 
shape probably than ever before in the city’s his- 
tory.”” Passing to a discussion of the national 
situation as they affect Dallas and Texas, Mr. 
Andersson said :) 





available here which the world must have 
and the influx of money they will bring. 
Already the premonitory signs of rising 
prices are noticeable and it is said to be 
the determination of the Democratic na- 
tional administration to force news of 
the rise in security and commodity prices 
on the front page. 


To Balance Budget 


“The departure from the gold standard 
as we knew it for two generations is 
definite. In the halls of Congress, espe- 
cially in the United States Senate, the 
details of a managed currency are being 
worked out. It is rather curious to note 
how this came about. Roosevelt had 
sent Congress his message on banking 
March 9 and got what he wanted. He 
put another message over on Federal 
Government economy March 10 and, en- 
dowed with special authority, is taking 
steps now which will trim government 
expenses by about 1000 million dollars 
a year and balance the budget. 

“Three days later he gave the hard- 
worked representatives what was really 
a bit of relaxation in asking for and 
getting modification of the Volstead Act. 
An interesting sidelight about that, by 
the way, was that the Senate made the 
alcoholic content 3.05 per cent on the rep- 
resentations of attorneys from the brew- 
ers they could defend that as non-intoxi- 
cating. The House, however, had fixed 
3.2 per cent and in conference its judg- 
ment prevailed, despite the statement a 
long line of court decisions held of the 
18th amendment. Anyway, March 16, 
the President sent in the message that 
has filled thousands of columns of print 
in its development. It was for farm re- 
lief, and he said: 

“*This step relates to agriculture and 
seeks to increase the purchasing power 
of our farmers and the consumption of 
articles manufactured in our industrial 
communities and at the same time great- 
ly relieve the pressure of farm mortgages 
and to increase the asset value of farm 
loans made by our banking institutions. 
I tell you frankly that this is a new and 
untrod path, but I tell you with equal 


frankness that an unprecedented condi- 
tion calls for the trial of new means.’ 

“The farm bill embraced about all the 
farm relief remedies that had been pre- 
viously suggested, giving the proper 
authorities power to use all or any one 
of them or none at all. What the Presi- 
dent wanted to do, the Senate committee 
on agriculture figured out, was to raise 
farm prices, so what did they do but 
slip in a little amendment to change the 
gold content of the dollar or otherwise 
inflate the currency. 

Few Things Sacred 

“In its ramifications and world-wide 
effects this is far the most important law 
suggested. Here was a quick means to 
raise prices, much more sure in its effect 
than leasing marginal lands, cutting 
down productive acreage, and raising 
prices by adding processors’ tax to cost 
of production. 

“There are a few things in this world 
that are sacred, and one of them one 
talks about with bated breath is gold and 
the gold standard. Ever since what is 
known historically as the ‘crime of ’73’ 
was enacted by a courageous Congress, 
an ounce of gold in the United States 
with the backing of all the mighty power 
of the Government, has been worth 
$20.67. In 1890 this standard was riveted 
more securely into our economic system 
by further congressional legislation and 
this has been our measure for money 
just as surely as 5.33 pounds of pure 
water at a certain temperature is the 
measure of a gallon. As soon as the 
Senate began its debate, all the features 
of the farm bill sank into insignificance 
compared to the committee amendment 
altering the gold standard. The silver 
senators—and they are a powerful bloc— 
got busy to have silver remonetized and 
their influence is such that the amend- 
ment was redrawn to permit payment of 
foreign loans to the amount of $100,000,- 
000 in silver; and silver, selling in the 
open market at forty cents or there- 
abouts, was to be taken at fifty cents an 
ounce. 

To Fix Gold Content 


“And as to the gold dollar, which has 
stood at 25.8 grains of gold, the Presi- 
dent is to be empowered to fix the gold 
content ‘at an amount he finds necessary 
to protect the foreign commerce of the 
United States against the adverse effect 
of the depreciated foreign currencies’ or 
he has the power to enter into interna- 
tional agreements by which the gold con- 
tent of the dollar shall be reduced ‘but 
not by more than fifty per cent.’ 


(Continued on Page 17) 
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Note—This is the second of a series 
giving information about Dallas manu- 
facturers and their products, which will 
be continued until the entire list of Dal- 
las industries has been covered. For 
convenience in presenting essential in- 
formation about these plants, their prod- 
ucts, territory served and method of dis- 
tribution, the form used below has been 
adopted. When this series has been com- 
pleted the material will be assembled 
and published in a complete directory of 
Dallas manufacturers and their products. 





Consolidated Industries, Ine., office, 
806 Jackson Street; factory, 2016 Rich- 
ardson Ave. 

Products: Zipit, a cleansing preparation 
for home use. 

Trade-mark: “Zipit.” 

Territory covered: United States. 

Method of distribution: Through whole- 
sale jobbers and manufacturers’ agents. 

Officers: Paul P. Runnels, president; 
C. L. Norsworthy, vice-president; M. L. 
Barnett, secretary-treasurer. 

* * ok 

Superior Roller Company, 1202 Can- 
ton St. 

Products: Newspaper and printing 
press rollers. 

Trade name: “Superior Red Rollers.” 

Territory covered: Texas, Oklahoma, 
Arkansas, Louisiana. 

Method of distribution: Direct to con- 
sumer or user. 

Officers: W. R. James, president. 
x * * 


Sutton, Steele & Steele, Inc., 1031 
South Haskell Ave. 

Products: Specific gravity separators, 
dry concentrating tables, anti-gravity 
screens for work on seeds, cereals, ore 
and minerals, and dry commodities of 
every kind, for grading, cleaning, sepa- 
rating and classifying. 

Territory covered: Entire United 
States and twenty-three foreign coun- 
tries. 

Method of distribution: Direct to 
users through company salesmen and 
through agents; subsidiary branches in 
Welch, West Virginia; Manitoba, Can- 
ada; Birtley, England, and Melbourne, 
Australia. 

Officers: Edwin G. Steele, president; 
Henry M. Sutton, vice-president; Rich- 
ard E. Carter, secretary-treasurer. 

‘+ s- © 

Pollock Paper & Box Company, South 
Lamar and Alma Sts. 

Products: Folding paper boxes, cello- 
phane bags, set-up paper boxes, printed 
wrapping paper, plain and printed wax 
paper, jig saw puzzles. 

Trade-mark: “Pollock Paper Products.” 

Method of distribution: All channels. 
Branches maintained in Fort Worth, 
Texas; Atlanta, Ga., and Cincinnati, 
Ohio. 
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Dallas Factories What They Make 


Accorded World-wide Recognition 























One of the machines manufactured by 
Sutton, Steele & Steele, Inc., 1031 South 
Haskell Ave., now in use in every state 
in the United States and in twenty-three 
foreign countries. So far as is known, 
Sutton, Steele & Steele, Inc., is the only 
firm in the world engaged in the develop- 
ment of machines for the purpose of sep- 
arating, cleaning, grading, concentrating 
and classifying commodities of every 







character. They have devoted forty- 
three years of research and experimenta- 
tion in developing their products and 
have received world-wide recognition. In 
1931 they were awarded the John Price 
Wetherill Medal by the Franklin Insti- 
tute for discovery, invention or develop- 
ment in physical science. This is one of 
the most coveted awards and one of the 
highest honors in the field of science. 





Officers: Lawrence S. Pollock, presi- 
dent and general manager; L. L. Jacobs, 
vice-president; Henry S. Jacobus, secre- 
tary-treasurer. 

* * 

National Macaroni Corporation, 2616- 
18 Main St. 

Products: Macaroni, spaghetti, ver- 
micelli, noodles—all kinds and types of 
macaroni products. 

Trade-mark: “National’s Best.” 

Officers: E. A. Taormina, president; 
Frank 8S. Bonno, secretary-treasurer. 

ak oe 


United Chemical Company, executive 
offices, 208 Tower Petroleum Building; 
factory, West Dallas. 

Products: Sulphuric acid for refinery 
use, electrolyte storage battery acid, oil 
treating chemicals. 

Trade-marks: ‘“Waterwhite Electro- 
lyte” for storage battery acid and 
“Demulso” for oil-treating chemical. 

Territory covered: Acid in North 
Texas; oil-treating chemical throughout 
Mid-Continent area. 

Method of distribution: Acid and oth- 
er chemicals through jobbers, Demulso 
to the consumer. 

Officers: George T. Cobb, president; 
William G. Carroll, vice-president; E. O. 
Cobb, secretary; C. J. George, treasurer. 

* * ok 

Radio & Television Laboratories, 2933 
North Henderson Ave. 

Products: Complete line of radios 








(midgets, auto and consoles), television 
receivers and address systems. 

Trade-mark: “Ra-La-Co.” 

Territory covered: Locally at present, 
with expansion planned to cover several 
states. 

Method of distribution: Direct to re- 
tailers. 

Officers: E. E. Norgaard, president; 


Fred E. Hess, vice-president; T. W. - 


Griffiths, secretary-treasurer. 
* * * 

Justin McCarty, Inc., 904 Commerce St. 

Products: Ladies’ wash dresses. 

Trade-marks: “Sweetheart Frocks,” 
“Mary Lou Frocks.” 

Territory covered: Entire United 
States. 

Method of distribution: Through re- 
tailers. 

Officers: Justin S. McCarty, president; 
J. R. St. Clair, vice-president; R. E. Cole, 
secretary-treasurer. 

* * * 

Southwestern Research Laboratories, 
231 Fidelity Union Bldg. 

Products: Fat-A-Way Lotion, for re- 
ducing weight; Mary Ann theatrical eye 
drops, Rx-44-Prophylaxis, Anti-Cigarette, 
for the prevention of the use of tobacco. 

Trade-marks: Given above. 

Territory covered: United States. 

Method of distribution: Through re- 
tailers and jobbers. 

Officers: R. R. Kincanon, president; 
Charles C. Holder, M. D., vice-president; 
Mrs. Mana Buck, secretary-treasurer. 
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W. S. Kirby Company, 2201 South Har- 
wood St. 

Products: Cosmetics and medicines— 
Fifty-five different items. 

Trade-marks: “Dr. Ware’s,” 
Beth,” and others. 

Territory covered: International. 

Method of distribution: Through job- 
bers. 

Officers: W. S. Kirby, president; E. H. 
McClure, vice-president; N. R. Berry, 
secretary. 


“Lady 


* * * 


Hess & Mooneyham, Inc., 507 First 
Avenue. 

Products: Battery cases. 

Trade-mark: “H & M.” 

Territory covered: Six states and part 
of Mexico. 

Method of distribution: Direct to bat- 
tery manufacturers. 

Officers: Fred E. Hess, president; R. 
F. Mooneyham, secretary-treasurer. 

* * * 

The Textile Roll and Cot Company, 
Inc., 2016 South Lamar St. 

Products: Cots for textile rollers. 

Territory covered: Texas, Oklahoma, 
Arkansas, Mississippi, Alabama and 
Louisiana. 

Method of distribution: Direct to con- 
sumer. 

Officers: Russell A. Singleton, presi- 
dent; W. S. Morton, vice-president; 
Walter Hogg, secretary-treasurer. 

*” * o* 

National Casket Company, Inc., 1601- 
15 South Lamar St. 

Products: Caskets and coffins, metal 
and wood; burial garments. 

Trade-mark: “National.” 

Territory covered: Texas, Oklahoma, 
Southern Kansas, Louisiana, New Mexico. 

Method of distribution: Through re- 
tailers. 

Officers: Bentley Young, vice-president 
and general manager. 

* * * 

The Prest-O-Lite Company, Inc., 1001 
Forest Avenue. 

Products: Acetylene gas. 

Trade-mark: “Prest-O-Lite.” 

Territory covered: Dallas and sur- 
rounding counties. 

Method of distribution: Welding gas 
sold direct to consumers, also to resell- 
ers. Acetylene gas in smaller tanks sold 
only through distributors. 





Can Factory Expands 


The Thompson Can Company, 
1403 South Austin St., has installed 
new machinery for the manufacture 
of No. 2 and No. 3 cans for home 
canning purposes, adding these new 
products to its line of cans for 
coffee, peanut butter, candy, cakes, 
shortening, lard, frozen eggs and 
floorsweep compound. Distribution 
of the new line will be through 
wholesale grocers and hardware 
stores in Texas and Oklahoma. E. 
Rowse Thompson is president and 
Louis G. Clemens, vice-president. 
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Occupies New Plant 











The Superior Roller Company, manu- 
facturers of printers’ rollers, has moved 
into its new factory building at the cor- 
ner of Canton and Trinity Streets in the 
South Akard-Lamar industrial district. 

The new building contains 5,000 square 
feet of floor space, has a saw-tooth roof 
which affords full ventilation and light, 
and was especially designed to meet the 
needs of the plant. It contains specially 
constructed rooms for the proper season- 
ing and curing of rollers. Offices are on 
the Canton Street side and 3,500 square 
feet of adjoining space on Trinity Street 
has been acquired for future expansion. 





Fred L. Lake & Company, 1015 Elm 
St. 

Products: Rubber stamps, stencils, 
seals, metal badges, metal checks. 

Territory covered: Texas and Louis- 
jana. 

Method of distribution: Direct and by 
mail. 

Officers: Fred L. Lake, president; J. 
W. Lake, secretary-treasurer. 

ok * * 

The Columbia Mills, Inc., 2401 South 
Akard St. 

Products: Assembling of window 
shades from piece goods, rollers and ac- 
cessories. 

Trade-marks: “Niagara,” “Crescent 
Tint,” “Demasko,” “Star,” “Star Satin- 
ized,” “Arrow,” “Minetto Holland Plain 
and Stripe,” “Linolene,” “Crown.” 

Territory covered: Texas, Louisiana 
from Shreveport west, Oklahoma from 
Durant south. 

Method of distribution: Through re- 
tailers, jobbers and wholesalers. 

Officers: W. G. Dougall, branch man- 
ager; J. N. Frazier, office manager. 

= = 

Dallas Marble & Granite Company, 602 
Young St. 

Products: Monuments, mausoleums, 
busts and statuary, general cemetery or 
public memorial work. 

Territory covered: Texas, Oklahoma, 
Arkansas. 

Method of distribution: Direct to con- 
sumer, through correspondence and sales 
representatives. 

Officers: George A. Tumlin, managing 
proprietor. 

* * * 

Advance Neckwear Company, Inc., 915 
Commerce St. 

Products: Complete line of men’s and 
boys’ four-in-hand ties, bow ties and tie 
and handkerchief combinations. 

Trade-marks: “Stetson Cravat,” “Big 
Ben Bow,” “Pilot Bow,” “Baby Ben Bow.” 


Territory covered: States west of the 
Mississippi River, including entire Pa- 
cific coast. 

Method of distribution: Through re- 
tailers, wholesalers, jobbers and manu- 
facturers. 

Officers: Arthur Goidl, president; Saul 
L. Goidl, secretary-treasurer. 

* * * 

Texas Oak Flooring Company, 5602 
Maple Ave. 

Products: Oak flooring. 

Trade-mark: “Texas.” 

Territory covered: United States. 

Method of distribution: Through re- 
tailers and a few wholesalers. 

Officers: E. L. Kurth, chairman; J. R. 
Neece, Jr., president; R. Jemison, vice- 
president and secretary. 

oe Oe 

W. J. Lawther Mills, Maple Avenue 
Road at Hudnal. 

Products: Poultry feeds, stock feeds. 

Trade-marks: “Queen of Dixie” poul- 
try feeds, “Sure Nuff” stock feeds. 

Territory covered: Texas and Louis- 
iana. 

Method of distribution: Wholesale and 
retail. 

Officers: W. J. Lawther, president and 
general manager; T. B. Ackerman, vice- 
president; E. Bass Royce, secretary- 
treasurer. 

o- -m 6 

Acme Screen Company, Ine., 915 South 
Peak St. 

Products: Insect sereens—screen doors, 
wood frame window screens, metal frame 
window screens, screen door grills, screen 
door and window screen hardware and 
specialties; mill work—light mill work, 
cabinets, cabinet doors, drawers, etc.; 
venetian blinds, overhead garage doors. 

Trade-marks: “Ac-Ka-Me” quality fly 
screens, “National” garage doors, “Sun- 
Light” venetian blinds. 

Territory covered: Several states on 
most products, national on venetian 
blinds. 

Method of distribution: Wholesale and 
retail; some lines through jobbers, some 
direct to consumers. 

Officers: C. D. Agee, pres.; S. A. Agee, 
vice-pres. and sec’y-treas. 





Battery Plant Reopens 

The Monark Battery Company, 
Inc., of Chicago, with a branch 
plant located at 4122 Commerce St., 
has resumed manufacturing opera- 
tions in Dallas. For some time the 
Dallas plant had been shut down 
and operated only as a warehouse. 
Officials of the company visited 
Dallas early in April, and after a 
trip over the trade territory where 
they found greatly improved con- 
ditions, ordered the Dallas plant 
immediately reopened and inaugu- 
rated an aggressive sales cam- 
paign. E. P. Bernardin, Jr., a vice- 
president of the company, has been 
transferred to Dallas from Chicago 
to direct operations in this district. 
The plant manufactures storage 
batteries of all kinds. 
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“Chiseling’” 


For the last ten years or more the chief aim of 
most business concerns seems to have been to chisel 
down the other fellow’s prices. 

In making purchases or contracts, business men 
have taken a keen satisfaction in making prospective 
sellers bid against each other and chisel down prices 
to where none of the sellers could possibly make a 
legitimate profit. Those sellers have in turn chiseled 
down the prices they have paid to the producers until 
the margin of profit is such a small per cent that the 
first signs of the depression wiped out the profits in 
all too many cases and turned them into losses. 

We are still industriously chiseling. Everybody 
wants to cut wages; corporations are cutting divi- 
dends; rent reductions are being demanded, and 
every time it is done the purchasing power of the 
people gets weaker and they get less able to pay their 
debts. The retailers immediately begin to feel the 
loss of trade due to this reduced purchasing power, 
and they get less able to meet their bills; likewise, 
the wholesalers, back to the producers, and so on 
down the line. Then, unemployment increases again, 
and prices get weaker and wages must be cut again, 
and the vicious circle goes on and on. All business 
men, while they feel in each individual case they 
must cut and slash, should contemplate where con- 
tinuing chiseling will take them. 

If you chisel down the earnings of your neighbor 
and employees far enough, the lack of business due 
to the lack of their purchasing power will eventually 
chisel your capital structure from under you. You 
can’t make money off “broke” people. 


oe 


New Economic Standards 


Again we have an example that clearly shows we 
now have intelligent, courageous and foresighted 
leadership at the head of our National Government. 

Facts are being faced, precedents are being broken, 
economic traditions that had broken down are being 
changed and the ‘“‘New Deal” with constructive re- 
sults is here to stay. 

Steps are being taken to re-establish world trade, 
to adjust the basic value of gold so that there will be 
a new standard of exchange which will increase buy- 
ing power. 

These steps have already increased the values of 
commodities, which is absolutely essential to sound 
business recovery. When commodity prices go up, 
factory wheels begin to turn and unemployment 
ceases. 

Wages and commodity prices always travel hand 
in hand. When commodity: values increase wages 
soon follow suit and vice versa. 

We have at last abandoned the old order which 
had completely broken down, and will soon have new 
economic standards that will cairy us on to the 
soundest and greatest expansion ever experienced by 
our great nation. 

Call it inflation if you like—but it is certainly in- 
telligent and constructive inflation. 
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Income Tax Threatens Industry 


The passage of a State income tax law would be 
cne of the most unfortunate and colossal mistakes 
that could be made at this time. It would literally 
nullify the intelligent and resultful efforts that have 
been made during the past few years to develop 
Texas industrially, and set back this much-needed 
development for an indefinite period. 

In the first place, we do not need additional reve- 
nue if the cost of government is properly curtailed, 
and the necessary steps have been taken to do this. 

In the second place, business cannot stand addi- 
tional taxation at the present time. It must be given 
an opportunity to rebuild its reserves which have 
been more or less depleted by the serious conditions 
it has faced the past two years. 

In the third place, the State income tax has not 
been successful in any states that have tried it. In 
Oklahoma, for instance, it has been a boomerang 
and has simply stifled industrial expansion, causing 
many concerns to move to Texas. New York has 
just passed such a law, but New York is practically 
fully developed industrially, while in Texas, we are 
just starting. 

Why should a business move to Texas, and we have 
several major concerns planning to do this right 
now, when by doing so they must pay an income tax 
when by keeping their headquarters elsewhere they 
can still do business in Texas without paying such 
a tax? 

Texas is the last great frontier of the United 
States, with tremendous natural resources to be de- 
veloped, and the next step in her growth and expan- 
sion must be in the industrial field. 

Opportunity is knocking on our door—let’s don’t 
turn her away by the passage of an unnecessary and 
unjustifiable income tax law. 


— 


The Oil Situation 


The Chamber has given widespread circulation to 
a statement outlining the tremendous importance of 
the oil industry to Texas and calling on chambers of 
commerce, public officials, the citizenship generally 
and the oil industry itself to make “a heroic and 
united effort to bring the State’s leading industry 
from chaos to an orderly, lawful procedure.” 

The statement stresses the fact that the public’s 
concern in the success of the industry is a vital and 
personal one and concludes with this appeal: 

“In an industry so large and of such great import- 
ance to the industry itself and to the people of 
Texas, it becomes increasingly evident that all can- 
not be pleased and that sacrifices of opinions and 
policies will have to be made by some in order that 
this great Texas leading industry may have its right- 
ful opportunity to lead the Southwest to a better 
business day, to which both the industry and the 
people of Texas are entitled.” 
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Electrical 
Advisory 
Service 


Whether your problem is one of 
electrical cooling, of lighting or 
factory production, skilled en- 
gineers of your electric service 
company will gladly assist you 
in finding its solution. These 
men are at your service without 
cost or obligation. When they 
survey your electrical set-up, they 
will advise you frankly and im- 
partially how you may make it 
more efficient. 


Phone 2-9321 
Station 356 


KEEP COOL ELECTRICALLY AND PROSPER 





for Summer Profits 


Every executive has experienced the effect of summer heat upon his own 
capacity for clean cut thinking and effective work. He knows also that 
heat and humidity have an equally depressing influence upon the efficiency 
of employes in the office, workers in the factory and sales people behind 
counters in shop or store—and upon the customers who will not come 
to buy. Declining production and sales curves in midsummer months bear 


evidence of these facts. 


Once, summer heat in business buildings was accepted as an unavoidable 
handicap to profitable operations. But this no longer holds true as a con- 
stantly increasing number of Dallas business men will testify. These are 
the executives who employ electric cooling to increase the production of 
their employes and to attract additional customers to their places of bus- 
iness. They have come to expect dividends from their investment in cool- 
ing far in excess of the cost of installation and operation. 

Whatever the nature of your business, there is a method of electric cool- 
ing exactly suited to its needs. Cooling deserves your earnest consideration 
and thorough investigation. It may mean the difference between profit 


and loss this summer. 


Dallas Power & Light Co. 
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Do You? 


. . demand the best 
in materials, in style, 
in fit, and in work- 
manship, when you 
buy clothes? ... Then 
you should be a Gray 
& Graham patron... Suits of 
silk and wool are ideal for sum- 
mer wear. Priced at $50.00, 
coat and trousers. ; 
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Gray & Graham 
Company 


Texas Leading Tailors 





They are made in Dallas 
and 
“What Dallas Makes Makes Dallas” 











Package 
Design 


A Merchandising Idea that is 
clicking right now calls for a “New 
Deal” in the appearance of your 
package. 


A new label—a different carton, 
it may be gay and colorful yet not 
gaudy. It must be simple in de- 
sign and rich in looks. When in 
line with other products on the 
dealers’ shelves it must stand out. 


In the present-day habit of eat- 
ing, reading and buying on the run, 
people grab the package that looks 
the best. The one that shouts 
“Here’s Me—I’m the best—Grab” 
is easily sold. 

Let’s make ’em grab your prod- 


uct by dressing it up so as to make 
it as attractive as possible. 


Come up and see me about this, 
or call me. 


HUGH CARG 
1816 Allen reine RES 
a ct A 55g 
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VIDENCE of improving conditions 
and increased business activity is 
being found throughout the Dallas 
trade territory by Henry W. 
Stanley, trade extension director 

of the Chamber. Following is a portion 
of his report during a recent visit to a 
number of important points in the Wichi- 
ta Falls area, embracing some forty 
counties in Northwest Texas and South- 
west Oklahoma: 

Nowhere in America has the Presi- 
dent’s leadership in the new deal been 
more graciously received than on the 
main streets of Texas cities and towns. 
From every quarter come words of cheer 
and hopefulness backed by facts of new 
business, improved conditions, and a 
spirit of courage that augurs well for 
the future of this section. In this area 
a new spirit born of confidence is as- 
serting itself. 

The final cotton ginning reports on the 
1932 crop, just released for thirty North- 
west Texas counties and ten Southwest 
Oklahoma counties, show a total of 1,- 
413,324 bales in 1932 as compared with 
1,155,629 bales in 1931, or an increase of 
seventeen per cent. The Texas total for 
1932 was 961,840 bales as compared with 
725,688 bales in 1931, showing an in- 
crease of twenty-three per cent. The 
Oklahoma total for 1932 was 451,583 
bales as compared with 429,991 bales in 
1931, an increase of five per cent. While 
the price was low the increase in produc- 
tion in this section has had the effect of 
stimulating business in all lines. 

A salesman for a well-known brand of 
coffee reports that he has exceeded his 
quota by 300 per cent in this territory, 
and exceeded by 100 per cent his quota 
on a secondary line. 

The dealer of a popular-priced motor 
car chalked up a 100 per cent increase 
in sales during March and by the middle 
of April had sold more cars than he had 
during the entire month of April, 1932. 

Pre-Easter Business Good 

A store selling men’s wear reports that 
on one day before Easter it sold eight 
$55.00 suits in a period of seven hours, a 
record that would challenge any store in 
any city in Texas. 

A department store operator states 
that people bought liberally in the pre- 
Easter selling event, and that more sales 
were lost because they did not have the 
quality of merchandise desired than for 
three years. 

The consumer has started a very defi- 
nite “quality movement.” Price selling 
that has marked retail merchandising 
for the past three years is being rapidly 
replaced by a demand for quality mer- 
chandise. 

A dry goods merchant in a small West 
Texas city remarked: 

“A bank failure and general business 
conditions forced me out of the eastern 
markets and into the Dallas market, 
where I have been a weekly customer, 





Reports from Trade Territory 
Show Improvement in Business 


buying merchandise on Wednesday for 
next day delivery, and offering it for sale 
on Friday and Saturday. And... had I 
made as much money during the good 
years by such merchandising, as I have 
in the past eighteen months, with the 
help of the Dallas market, I could have 
defied any bank failure.” 

Business everywhere is feeling an up- 
ward surge. It is embracing sentiment, 
courage, retail trade and commodities. 

oe 


May-June Conventions 

During the past few weeks a number 
of excellent conventions have been an- 
nounced for Dallas, according to the Con- 
vention Department of the Chamber of 
Commerce. One of the largest is the 
conclave of the Grand Commandery, 
Knights Templar of Texas, which will 
bring some 1,000 visitors April 10-12, 
1934. It met here last in 1923. Julius 
Golman of Dallas was elected president 
of the Texas Bakers’ Association and 
Dallas was awarded the 1934 convention. 
The Texas Society of Radiologists, the 
people who manipulate X-ray machines, 
will meet here in April, 1934. Likewise, 
will the North Texas Vocational Teach- 
ers Association. 

The executive committee of the Texas 
Grain Dealers’ Association recently voted 
to hold their 1933 convention here May 
22-23. Similar action was taken by the 
Board of the Southwest Shippers’ Ad- 
visory Board, bringing some 400 people 
June 8, 1933. The All-World Turkey 
Show will be held during the Fair this 
fall instead of in January, as usual. The 
Texas Independent Telephone Associa- 
tion has voted to convene here June 
14-15, the convention having been post- 
poned from March, 1933. 


May 5 --Southwestern Sales Managers Con- 
ference. 

May 5- 7—Texas Woman’s Press Association. 

May 5- 7—Texas Philatelic Association. 

May 6 -—Texas Chapter, International Associa- 


tion of Electrical Inspectors. 

May 8- 9—Retail Furniture Association of Texas. 

May 8-12—Dolly Gray, Ltd., Beauty School. 

May 9-10—Texas Association of Mutual Life In- 
surance Officials. 

May 11-13—All-Southwestern Piano Tournament. 

May 15 —Sectional Qualification for National 
Open Golf Tournament, Brook Hollow 
Country Club. 

May 17 —Texas Master Plumbers’ Association. 

May 19-21—Texas. Division Izaak Walton League 
of America. 

May 22-23—Texas Grain Dealers Association. 

May 22-24—Texas Red Men. 

May 26-28—Texas State Elks Convention. 

May —Texas Geographic Society. 

May —Texas Cotton Co-operative Association. 

May —§S. M. U. Alumni Reunion. 

June 8 —Southwest Shippers’ Advisory Board. 

June 8-11—Texas-Oklahoma Training Course for 
Camp Fire Girls. 

June 9 -—Hella Temple Shrine Ceremonial. 

June 10-11—First Division, American Legion, De- 
partment of Texas. 

June 14-15—Texas Independent Teleph Asso- 
ciation. 

June 20-22—Great Camp Texas Maccabees. 

June 20-22—-Lady Maccabees. State Convention. 





June —State Board of Dental Examiners. 
June —Texas Pastors School at S. M. U. 
June —Young People’s Conference, Episcopal. 
June ~Federal Reserve Bank Stockholders. 
June —State Baptist Executive Board. 

June —East Texas State Teachers College— 

Industrial Inspection Tour. 
June —Texas State Tennis Tournament. 
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AST Texas is not permitting its 
world’s greatest oil field to divert 
its attention from agriculture, the 
basis of its wealth and permanent 
prosperity. This fact is revealed 

in the annual report of Gus F. Taylor, of 
Tyler, president of the East Texas Cham- 
ber of Commerce, which says, with ref- 
erence to agriculture: 

“Agriculture always has been, and will 
continue io be, of prime importance in 
the business life of East Texas. Agri- 
culture has had the leading place in our 
program of activities with a balanced 
farming program as our goal. This, 
when achieved, will enable our rural pop- 
ulation to grow the bulk of its own food 
and feed; to cut down their already too 
heavy debt burden; to give them an in- 
come that will make good markets for 
home industries, and will make possible 
a self-respecting standard of living. 

“In our balanced agricultural program, 
we have urged a greater use of live stock 
and have continuously and aggressively 
worked for the improvement of perma- 
nent pastures, which are absolutely es- 
sential if live stock is to be profitable. 

“More than 10,000 East Texas farmers, 
during the past year, improved their 
pastures, as the result of the third year 
of our Permanent Pasture Campaign; 
$750.00 in prizes being awarded to those 
making the greatest improvement in 
their pastures. 

“Under the leadership of J. E. Stan- 
ford, Bryan, as chairman of our Agri- 
cultural Committee, and Roger Davis of 
our staff, we have rendered many various 
types of service to our farmers, the ma- 
jority being: 

“1, Urged and demonstrated the value 
of quality production of fruits and 
vegetables. 

“2. Continued our consistent drive for 
eradication of the Texas fever tick. 

“3. Assisted in setting up farmers’ 
exchanges and roadside markets. 

“4, Co-operated with local chambers of 
commerce and county loan com- 
mittees in making available to East 
Texas farmers the credit facilities 
of the United States Government.” 


oe 
Recent Publications 


The United States Bureau of Foreign 
and Domestic Commerce, Dallas district 
office, located in the Dallas Chamber of 
Commerce Building, maintains an exten- 
sive library of business information and 
carries a sales stock of their publica- 
tions, and also furnishes information and 
accepts orders relating to other govern- 
ment publications. You are urged to 
take advantage of these services. 

Some recent releases are: 

Final Census Reports on wholesale, 
retail and manufacturing operations as 
shown in 1930 census. Prices of these 
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Development of Agriculture Is 
First in East Texas Program 





reports are for Texas, ten cents, twenty 
cents and five cents, respectively. Copies 
of reports for all other states are also 
available at varying prices. 

Modern Connectors for Timber Con- 
struction: Information on sixty types of 
plates, disks and rings used for the pur- 
pose of reinforcing wood joints. It is a 
handbook for architects, engineers and 
builders. Price fifteen cents. 

Location Structure of Retail Trade: 
Domestic Commerce Series No. 80. For 
the first time actual sales data are re- 
lated to definite locations, showing the 
effect of transportation facilities, popula- 
tion density, racial composition, topog- 
raphy and income. It will help you to 
analyze the factors that determine the 
success of a retail location. Fifteen cents 
a copy. 

Causes of Bankruptcy Among Con- 
sumers: This report contains facts from 
the first intensive study ever made of a 
large number of cases of bankruptcy 
among various occupational groups. An 
authoritative, clear-cut analysis of why 
consumers go bankrupt. Domestic Com- 
merce Series No. 82. Price five cents a 
copy. 

The Silver Market: The silver question 
is an important one at this time. It is 
a 95-page report and full of information 
on this metal. Know the facts on silver. 
Trade Promotion Series No. 139. Price 
ten cents. 

Small City and Rural Trade Series: 
In this report is an analysis of the small 
city and rural market area. It is of in- 
terest to the distributor selling in these 
markets. Price ten cents. 

Furniture Distribution in the Gulf 
Southwest: The result of an actual study 
of numerous furniture establishments in 
this area. A handbook on the furniture 
trade in the Gulf Southwest. Domestic 
Commerce Series No. 76. Price fifteen 
cents a copy. 

If you care to, you may review these 
releases in the business library at 602 
Chamber of Commerce Building. The 
library is maintained for YOU. 


+ 


Eighteen of the forty-eight states have 
thus far exceeded the national average 
in sales of their 1933 quotas of house- 
hold electric refrigerators, according to 
the Electric Refrigeration Bureau. All 
four southwestern states—Texas, Okla- 
homa, Arkansas and Louisiana—compris- 
ing Dallas’ primary trade territory, are 
in the select list. 


oe 


New automobiles sold in Dallas county 
during the first four months of 1933 ex- 
ceeded the same period last year by 15.6 
per cent, the 1933 totals to date being 
1,801, compared with 1,557 last year. 
April’s total was 575, a gain of 195 over 
March and 111 over April, 1932. 












Nation-Wide 
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This bank has ser- 
ved Southwestern 
business for nearly 
58 years and 
counts among its 
depositors many 
of the oldest and 
leading organiza- 
tions of this terri- 
tory. 


It brings to its cus- 
tomers the advan- 
tages of complete 
and nation-wide 
banking facilities 
and a comprehen- 
sive trust service. 


First 


National 
Bank 


in Dallas 
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Shipper's Advisory Board 


to Meet in Dallas June 8 


F importance to shippers and 

receivers of freight is the 

forthcoming meeting of the 

Southwest Shippers’ Advisory 

Board, to be held at the Baker 

Hotel, June 8. A number of important 

matters will be considered and all ship- 

pers and others interested in traffic and 
transportation are invited to attend. 

The Southwest Shippers’ Advisory 

Board was organized in Dallas in May, 

1923. Headquarters are in Room 1413, 


Santa Fe Building. It is one of thirteen 
boards in the United States and its terri- 
torial jurisdiction covers the entire State 
of Texas; Arkansas, south of the Arkan- 
sas River; Louisiana, west of the Missis- 
sippi River; New Mexico, east of South- 
ern Pacific Lines and east of Santa Fe 
Lines between French and Raton; Okla- 
homa, south of the Arkansas River, ex- 
cept West Tulsa, which is included in the 
jurisdiction of the Trans-Missouri-Kansas 
Board. 





The most modern kitchen 
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Why Use Machinery 


for Freezing? 





A gas flame does it single-handed .. . 





This is the economy you have been waiting for 
.... the Air-Cooled Gas ELECTROLUX. 
It runs for MUCH less cost than any other 


system. 


Won't you come in and investigate ? 
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Membership is made up entirely of in- 
dividual producers, shippers, receivers or 
distributors of commodities and their 
representatives; representatives of firms, 
corporations or associations so engaged 
or having members interested in produc- 
tion, shipping and/or distribution in the 
Southwest; the Federal Reserve Bank; 
U. S. Departments of Agriculture and 
Commerce, and state regulatory bodies 
and universities or other educational in- 
stitutions interested in transportation 
matters within the jurisdiction of the 
Board. There are no dues or assess- 
ments nor are there any registration 
fees. At present the membership is over 
600. Regular meetings are held in 
March, June and September, at such 
places as are designated by the executive 
committee. 


The Board consists of twenty-nine 
commodity committees and several other 
committees such as agricultural market- 
ing, shippers’ freight claim prevention, 
motor transportation and chamber of 
commerce committees. The commodity 
committees forecast prospective car and 
transportation requirements for each 
quarter; this is known as the national 
forecast and is printed and distributed 
by the car service division of the Ameri- 
can Railway Association with headquar- 
ters in Washington, D. C. 


The objects of the Board are to pro- 
mote adequate transportation; to inter- 
change ideas and information concerning 
transportation matters; to consider and 
discuss such general questions as may be 
selected in the manner hereafter de- 
scribed, except individual rates or spe- 
cific rate adjustments; to co-operate with 
the car service division of the American 
Railway Association in developing a thor- 
ough understanding of the transportation 
requirements of industry and agriculture, 
and to promote cordial relations between 
shippers and carriers. 


Activities of the Board 

The principal responsibilities of stand- 
ing committees are to report at each 
Board meeting the general economic fac- 
tors affecting the condition and pros- 
perity of the industry or industries rep- 
resented by them; to forecast as accu- 
rately as possible car and transportation 
requirements for the succeeding ninety 
days, and to act as a medium for the set- 
tlement of disputes that may arise be- 
tween shippers and railroads within the 
district. Standing committees shall not 
entertain complaints from shippers until 
such complaints have been presented to 
the carrier or carriers affected and all 
reasonable effort to settle through direct 
negotiations exhausted. 


Subjects for consideration by the 
Board may be proposed by any shippers, 
representatives of any industry or of the 
public or by any carrier or Board com- 
mittee, but must be filed with the general 
secretary of the Board at least fifteen 
days before the meeting at which such 
consideration is desired. The general 
secretary shall prepare, subject to ap- 
proval by the executive committee, a 
docket of all subjects proposed for dis- 
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cussion, and promulgate such dockets to 
members and designated carrier repre- 
sentatives at least ten days before the 
date of meeting at which such subjects 
are to be considered. Any subject or 
complaint not filed as herein provided 
may be considered at a meeting only by 
unanimous consent of the members pres- 
ent. 

Since the Southwest Board was organ- 
ized there has not been a car shortage 
in the Southwest nor have there been 
any transportation difficulties. Carriers 
have co-operated with board members 
and a better understanding of each oth- 
er’s problems has resulted. The carrier 
contact with the Board is through the 
American Railway Association and the 
executives of southwestern lines. Poli- 
cies of the Board are dictated by officers 
and members; railroads are not eligible 
for membership nor do they have a vote. 

At the Dallas meeting a resolution 
proposing expanded activities to include 
all forms of transportation will be con- 
sidered. This resolution was discussed 
at the San Antonio meeting on March 2, 
but voting was deferred until the Dallas 
meeting. 

+ 

A leading retailer of men’s clothing in 
Dallas stated a few days ago that his 
1933 volume is twenty-five per cent 
ahead of the same period last year. He 
is a constant advertiser and aggressive 
merchandiser and his methods are bring- 
ing the desired result. 


Sales Agents Want 
Dallas-Made Lines 


The Crawleigh Company, merchandise 
brokers, 4627 Pennsylvania Avenue, Kan- 
sas City, Mo., would like to get in touch 
with Dallas manufacturers desiring rep- 
resentation in the Kansas City district. 

* ok *K 

Mayson Farm Products Company, 564 
West Randolph Street, Chicago, IIl., de- 
sires to represent Dallas manufacturers 
in the Chicago district whose products 
fit in with lines now handled. The com- 
pany writes in part: 

“We operate along the lines of general 
food brokers. Our contact is purely with 
wagon jobbers, wholesalers, chain stores 
and leading department stores. We are 
not particular as to the items, just as 
long as they are food necessities with a 
consumer appeal.” 


oe 


Enlarges Dallas Territory 


The Val-Toon Company, Inc., of St. 
Louis, manufacturers of upper-cylinder 
lubricating oils, which recently opened a 
sales office in Dallas in charge of North 
Texas, has made its office here a region- 
al office, with supervision over Texas, 
Oklahoma, Arkansas and Louisiana, and 
parts of Mississippi, Tennessee and New 
Mexico. K. A. Smith, in charge of the 
Dallas office, has been made regional 
manager. 


WEST TEXAS CHAMBER 
MEETS MAY 11-13 
AT BIG SPRING 


Big Spring is the host city this year 
for the fifteenth annual convention of the 
West Texas Chamber of Commerce on 
May 11, 12 and 13. One of the features 
of the meeting will be public recognition 
to individuals and member cities that 
have made outstanding contributions to 
the success of the work program and 
activities of the organization during the 
year. 

Three group conferences are planned: 
one upon relief administration; another 
upon securing the benefits for West Tex- 
as of the self-liquidating loan provisions 
of the Reconstruction Finance Corpora- 
tion Act, and the third, upon the reduc- 
tion of public expenditures through a 
more economical and efficient form of 
county government, and budget making 
in all local units of government. 


$e 
Manufacturer Opens Store 


The Richards Manufacturing Company, 
1415 Young Street, manufacturers of 
work clothing and uniforms, has leased 
a retail location at 1709 Elm Street for 
a specialty uniform store. Herbert P. 
Richards is president. 
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and style. 
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Landscape Architects—Wilson Mickey, 
2425 Pacific Avenue. 


Lumber — Robinson-Brewington  Lbr. 
Co., 2021 McKinney Avenue. 





ARCHITECTURE 


Architecture in true Texas style is in a class by itself. 


IN 


(This is the fifth of a series of advertisements, featuring Southwestern ees 
e tecture, appearing every month through courtesy of the firms listed below. 1c 


Dallas’ Largest Home Furnishers—Hart 
Furniture Company, 1933 Elm Street. 
Insurance—A. C. Prendergast & Com- 
pany, Agents—Travelers Insurance Co., 
Republic Bank Building. 


TEXAS 


Though at first appearance the Dallas home pictured 
above reminds you of those in South Louisiana or the Spanish Colonial in Mexico, in reality it is strictly typical 
of Texas and its style is a blending of these two types. When you build, plan a Texas home suited to Texas climate 
Consult the firms listed below. They will gladly advise you about Texas architecture. 





Plumbing Fixtures and Supplies — 
Standard Sanitary Mfg. Co., 1200 Jack- 
son Street. 


Utilities—Dallas Power & Light Co. 
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New Concerns for April | 














The recent noticeable upward trend in 
the number of new businesses being es- 
tablished in Dallas continued during 
April with a total of 124 for the month. 

These include ten manufacturers, thir- 
teen wholesale concerns, fifty-two retail 
establishments and a large number of 
miscellaneous businesses. 

Among the new concerns for the 
month were the following: 

New Factories 

Chuck Manufacturing Company, 2312 
Griffin St. Manufacturing collapsible 
bars made from corrugated board, for 
home entertainment use. 

DeLooks Food Products of Texas, 
Wholesale Merchants Bldg., packing food 
products in specially designed cellophane 
containers for distribution through retail 
grocery outlets. 

Greenville Avenue Bakery, 1911 Green- 
ville Ave. Retail bakery. 

Glenn K. Harriss Company, 616 North 
Washington Ave. Manufacturers of 
“Fountain Pride” brand of crushed fruits 
and syrups for the soda fountain trade; 
also “Old Tavern Pickle Bits,” a relish 
sold to lunch stands. 

Lamar’s Bakery, 309 North Akard St. 
Retail bakery. 

Louis Pants Manufacturing Company, 
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Greatly reduced rates . . 
high standard of service and hotel accom- 
modations that we have always maintained 


200 Rooms....... $2.00 
200 Rooms....... 
200 Rooms....... 


200 Rooms...... Upward 





308 Wholesale Merchants Bldg. Ben 
Gershowitz and Louis Epstein, owners, 
operating twenty-four machines, employ- 
ing thirty-two persons, with output of 
350 dozens per week. 

W. L. Millet, 415 North Akard St. 
Printer. 

Patterson Printing Company, 216 
South Tyler St. Printers. 

Wood’s Products Company, 602 East 
Tenth St. Ice cream and candy. 

F. M. Woods Shirt Company, 315 An- 
drews Bldg. Custom made shirts. 

Wholesalers and Distributors 

Beso Corporation, 1309 Kirby Bldg. 
Selling agents for Beso Fluid for the 
treatment of gasoline. J. E. Ellis, pres- 
ident; Walter Brown, vice-president; 
Paul Sheffer, sales manager. 

Brown & McFarland, 120 E. Jefferson 
St. Brokers. 

Cummer-Graham Company, 2012 Cadiz 
St. Baskets. Home office, Paris, Texas. 

F. J. Dwyer, 901% Elm St. Hosiery 
and underwear. 

Houbigant, Inc., cosmetic manufactur- 
ers of New York. Appointed Miss Mil- 
dred Culbreath, Mercantile Bldg., Texas 
representative. 

Liberty Glass Company, 1307% Kings 
Highway. Wiley M. Tye, State man- 


. plus the same 


2.50 
3.00 








ager. Milk bottles. 
pulpa, Okla. 

M & M Distributing Corporation, 622 
North Washington Ave. Medicines. 

Moistaire Sales Company, 806 Central 
Bank Bldg. Equipment for keeping veg- 
etables fresh while on display. S. A. 
Miller from Crowell, Texas, manager. 

North Texas Materials Company, 1108 
Santa Fe Bldg. 

J. H. Stacey, 1217 Athletic Bldg. 
Sales representative for Louden Play- 
ground Equipment Company and the J. 
E. Porter Corporation, both of Ottawa, 
Ill., the former manufacturing play- 
ground equipment and the latter making 
barn equipment. 

Standard Fruit & Vegetable Company, 
514 South Pearl St. 

U. S. Specialty Company, 513 Con- 
struction Bldg. 

W. & G. Novelty Company, Santa Fe 
Bldg. Jewelry and novelties. 

Oil Companies 

Octane Oil Products Company, 1827 
West Commerce St. Oil products. W. 
O. Saunders, manager. 

Wickett Refining Company, 1917 Re- 
public Bank Bldg. 


Miscellaneous 

Assets Realization Company, 808 Dal- 
las Bank & Trust Bldg. 

Dallas Beauty School, 4204 Gaston 
Ave. Mrs. Audrey Rockwell. 

E. Duntley, 1909 Pacific Ave. Automo- 
bile loans. 

Economy Engineering Company, Tow- 
er Petroleum Bldg. J. P. Travis, presi- 
dent. 

Electric Refrigeration Service, 3117 
North Haskell Ave. 

Guardian Foundation of Texas, 409 
Burt Bldg. 

Keyes-St. John Company, 802 Dallas 
Bank & Trust Bldg. Insurance. 

Hap Morse Bowling Alleys, Ross and 
Orange Sts. 

The Southern Company, 102 Thomas 
Bldg. Designing engineers—electrical, 
civil and mechanical. J. H. Perkins and 
L. Balbinot, managers. 

Southwestern Securities Company, 308 
Tower Petroleum Bldg. 

Texas Chick Hatchery, 
Akard St. 

W. W. Yeager Displays, 2211 Cedar 
Springs. Window displays. 

In addition to the above and a large 
number of new retail establishments, 
twenty-five new Dallas companies se- 
cured charters from the Secretary of 
State at Austin, and six out-of-state cor- 
porations received permits to do business 
in Texas with Dallas designated as State 
headquarters. 


Home office, Sa- 


425 South 


oye 


Harness Demand Grows 

At one time the manufacture of har- 
ness and saddlery was Dallas’ greatest 
industry; in fact, Dallas led all other 
cities in the production of these items. 
The recent back-to-the-soil movement 
and the return of horses and mules to 
popularity as farm motive power have 
again created a heavy demand that is re- 
flected in increased activity in Dallas 
plants making these products. 
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Dallas and the New 
Honest Dollar 


(Continued from Page 7) 


“The dollar is not honest now. It is 
worth $1.60 in what it will buy. It is 
not right that he who borrowed the equiv- 
alent of a bale of cotton should have to 
repay with two or three bales; it is not 
fair that taxes or mortgages made in 
terms of 100-cent dollars should have to 
be repaid with a premium of sixty per 
cent. The value of money should not de- 
pend on the quantity of a single com- 
modity, such as gold, especially under the 
artificial conditions as to the gold supply 
due to the war. The standard of value 
should have reference to the general 
average of goods consumed and used in 
living. 

Others Can Undersell 

“And that is exactly what the adminis- 
tration plans to bring about. The do- 
mestic money problem is complicated by 
the world situation with most of the ex- 
porting nations no longer on the gold 
standard and able, with depreciated cur- 
rencies, to undersell the United States. 
It is further complicated by the cry for 
revaluation of silver, partly or com- 
pletely, and the re-establishment thus of 
a bimetallic standard. 

“Silver, thanks to its friends in Con- 
gress, is doing well. While it stood this 
week in the ratio of seventy to one to 
gold, in the open market, arbitrary re- 
valuation on a basis of as much as 
twenty-five to one is talked of. At any 
rate, the 50-cent per ounce valuation 
placed in the pending amendment will, 
if enacted, immensely increase the value 
of silver. 

“No man can predict just how and 
when and to what extent the revaluation 
of the dollar is going to come about. One 
thing all Washington observers agree 
upon is that it is going to be done one 
way or another and that it is going to 
come very quickly. The President wants 
the power in anticipation of the inter- 
national economic conference in London 
in June and there is every reason to be- 
lieve that he will get it. While gold 
since 1873 has been valued in the United 
States at $20.67 an ounce, the suggestion 
based upon exhaustive investigation is 
made that a price which would corre- 
spond to the normal price level of 1926 
would be $36.17 an ounce. This is an 
increase of seventy-five per cent in the 
treasury price for gold. This would be 
a deflation of the present gold content of 
the dollar by 42.8 per cent. The owner 
of dollars would still be better off than 
the owner of commodities or stocks is 
because there have been decreases as 
high as sixty per cent in the prices for 
the latter. 

Sending Prices Up 

“Meanwhile, the mere agitation is al- 
ready raising prices. The commodity 
price level has jumped sensationally. The 
index of fifteen staple commodity prices 
on Wednesday of this week reached 
103.7, establishing a new high record for 
1933 and being an increase of nearly 9.6 
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over a week ago and an increase of 
eighteen over a month ago. A pro- 
nounced upturn in the steel trade index, 
which has ever been considered a barom- 
eter of prosperity, is noted. Wheat, 
which has been down as low as forty-nine 
cents, this week was selling at seventy- 
two cents and the Texas wheat crop will 
be harvested within six weeks. 

“In the grocery trade, buyers are re- 
ported as rushing to cover in anticipa- 
tion of further advances. Foreign trade 
in food commodities will likely improve 
as the world dollar sinks. Primary mar- 
kets are showing signs of approaching 
feverish activity. 

“Wool sold for fifteen to seventeen 
cents in 1931; it dropped to twelve cents 
in 1932 and now it is quoted at seventeen 
and one-half cents, a jump of more than 
forty per cent. Mohair sold last year at 
seven cents. The current quotation is 
thirteen cents, an increase of over 
eighty-five per cent. Ewes sold last 
year at $3; now they bring $5, up nearly 
seventy per cent. Lambs were bought in 
1932 for $1.75. The grower gets $2.25 
today, up twenty-eight per cent. Mother 
cows have jumped in price from $25 to 
$35, up $10 a head. Yearling steers, 
which dropped from $32.50 to $25 and 
then to $20, are now holding their own. 
This same firmness in prices, after hori- 
zontal drops, applies also to two-year 
and three-year-old steers. 

“What does it mean to these producers 
to get seventeen cents when they had 
once taken twelve; to get thirteen when 





once they had to let go at seven; to get 
$5 for a sheep which once brought only 
$3? It means that money is available for 
a thousand and one things, for paying 
off debts, for paying taxes, for buying 
clothes, for replacing the old auto, for 
trips to Dallas. 
Renewed Confidence 

“Above everything it means renewed 
confidence in the future. Assuming that 
the mere promise or threat of a revalu- 
ation of the dollar brings about these 
great price increases, this changed eco- 
nomic condition, this new outlook on the 
future, this resumption of purchasing, it 
is not difficult to foresee what the actual 
accomplishment will effect. It is of ex- 
traordinary importance to the business 
men of Dallas, the financial nerve center 
of one of the great natural wealth-pro- 
ducing districts in the world. 

“The reason I mentioned our great 
natural resources led by oil, cotton, sul- 
phur, wool and so on, was to call to mind 
again the presence of vast stores of 
these commodities in this market, com- 
modities essential to civilization, so you 
might visualize their being exchanged on 
a rising market for a veritable flood of 
dollars and consider what this means to 
Dallas. 

More Velocity 

“Suppose the revalued dollars are 
worth less in gold than the dollar your 
grandfather had. They will buy as much 
as they should, not more than they 
should. They will pay off mortgages and 

(Continued on Page 18) 
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CONSIDER YOUR 
Telephone 


HE most valuable things 
1 ex earth are the common 
things. Air, rain, sunlight and 
colors in the sky, grass under- 
foot and foliage overhead. Love, 
loyalty, handclasps and friendly 
speech. 


Then, of material things, some 
of the most useful are the com- 
monest and cheapest. These we 
take almost for granted. There 
is no way to reckon their actual 
worth. 

It is a great tribute to the 
value of the telephone that with- 
in a few generations it has come 
to be ranked among these com- 
mon things. Its daily use is a 
habit of millions of people. It 
speeds, eases, simplifies living. It 
extends the range of your own 
personality. It offers you gayety, 
solace, security... a swift mes- 
senger in time of need. 


Daily it saves untold expense 
and waste, multiplies earning 
power, sweeps away confusion. 
Helps the individual man and 
woman to deal with the com- 
plexities of a vast world. 


You cannot reckon fully the 
worth of so useful and universal 
a thing as the telephone. You 
can only know its value may be 
infinite. Southwestern Bell Tele- 
phone Company. 
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East Texas Hardwood Finds 
Market Throughout World 


RITING in the current is- 
sue of “East Texas,” offi- 
cial publication of the East 
Texas Chamber of Com- 
merce, William J. Lawson 
presents the following interesting facts 
concerning the development of the hard- 
wood lumber industry in East Texas: 

“In Berlin a brawny workman hoists a 
keg of beer to a waiting truck. East 
Texas figures definitely in the picture, 
for the keg was made of lumber hewn 
from the hardwood forests of Harrison 
county. 

“In Detroit a group of factory work- 
men proudly inspect a newly completed 
motor car. East Texans have reason to 
be proud, too, for the body was made of 
Angelina county oak. 

“In New York City’s most fashionable 
hotel the chef prepares his breakfast 
menu. Grapefruit tops the list, but it 
must first be unpacked from a Red River 
county hardwood crate. 

“In far-away Portugal a strange pro- 
cession moves through the streets to a 
cemetery. As the priest pronounces the 
final rites a body is lowered into its 
grave in an East Texas casket. 

“In sunny France the wine that en- 
livens many a festival is drawn from 
an East Texas cask. 

“Mexican peons cultivate their crops 
with farm implements that call for East 
Texas hickory handles. 

“East Texas oak, ash, maple, gum and 
sycamore, used in shipbuilding, sail the 
seven seas. 

“And yet— 

“No one thought, thirty-five years ago, 
that Texas hardwoods could ever be 
marketed. 


“For several generations East Texas 
pine forests have helped to supply the 
needs of the nation. But it was not 
until about 1900 that serious considera- 
tion was given to the hardwood indus- 
try. Prior to that time, it is true, oak, 
gum and other hardwoods had _ been 
milled in small quantities, but it didn’t 
seem to have the proper texture and the 
venture was abandoned. Later it was 
learned that the hardwoods were not at 
fault but the methods of seasoning. 

“One of the first hardwood band mills 
in East Texas was installed at Flana- 
gan, in Rusk county, about thirty-three 
years ago. This virtually marked the 
beginning of the industry in Texas. 
Skilled lumbermen were brought here 
from Memphis and when the first batch 
of hardwood was properly seasoned and 
kiln-dried, it was found to be equal to 
the best. 

“After that the industry flourished. 
Mills were erected at Naples, in Titus 
county; at Waskom, Houston, Diboll, 
Pineville, Longview, Pittsburg, Voth, 
Beaumont, Onalaska, Paris, Lufkin and 
perhaps a score of other points. Deep 
inroads soon were made in the native 


forests and East Texas hardwoods were 
shipped to the four corners of the globe. 
“J. R. Shoupe of Dallas, a pioneer lum- 
ber dealer, recalls with some pride that 
he made the prediction at a gathering of 
lumbermen in Houston more than twenty- 
five years ago that some day the hard- 
wood forests of East Texas would be as 
valuable as the pines. 
“‘The hardwood industry in East Texas 
has reached immense proportions. With 
approximately fifty mills in operation I 
should estimate the normal output at 
present at about 400,000,000 feet a year. 
Based on an average of $20 a thousand 
this represents a value of around eight 
million dollars.” 


ode 


Dallas and the New 
Honest Dollar 


(Continued from Page 17) 


clear up the tax bills. What we need 
is not more money, but money that will 
circulate—more velocity to exchange, as 
the economists say. People don’t buy on 
falling markets, but they do buy on ris- 
ing markets. Banks are not anxious to 
loan money with prices going down. They 
can’t see where the borrower will make 
the profit to pay them back. But with 
a rising market it is different. That 
generally means profits and repayment. 
It gives the banker a feeling of security 
and he is ready to go ahead. It is true 
that the wage earner and the salaried 
man is going to be less well off tempor- 
arily with rising prices. His pay won’t 
increase as fast, probably, as prices will. 
But when the employer begins to make 
profits, wages and salaries will go up, 
and better still, the employee will have 
a sense of security as to his position that 
he cannot have when things are going 
badly. 

“This ‘new deal’ is going to distribute 
the dollars down at the bottom among 
the producers. They are going to circu- 
late fast. Merchants, seeing prices for 
raw materials jump, know that rising 
prices are ahead of them from whole- 
salers and manufacturers. Manufactur- 
ers, with empty warehouses, and antici- 
pating the demand, are going to get busy 
reopening their plants. Salesmen are go- 
ing to be filled with new enthusiasm, cap- 
italists with money daily depreciating in 
value as prices rise are going to put them 
to work, and there are many reasons to 
believe that things are soon going to be 
quite different than they have been since 
1930. 

“And Dallas and Texas are going to 
feel the revival of trade and the quick- 
ening of the pulse of commerce and man- 
ufacture more strongly and more quickly 
than others because of the boundless 
natural resources with which the good 
Lord has blessed us.” 
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Filling a Need.... 


“In its discussions of the current eco- 
nomic situation in Texas, THE TEXAS 
WEEKLY has come to fill a long-felt want 
in the State for a clear and unbiased in- 
terpretation of fundamental questions af- 
fecting the people’s welfare,” said a well- 
known public-spirited Texas business man 
recently. 

And outside of Texas, readers in almost 
every State in the Union, interested in the 
growth and development of Texas, look to 
THE TEXAS WEEKLY for accurate infor- 
mation on affairs in the State. No other 
publication fills their need as does The 
TEXAS WEEKLY, they say. 


By the Year—Five Dollars - A Copy—Ten Cents 


THe Texas WEEKLY 
Edited by Peter Molyneaux 


“America’s Most Widely Quoted Regional 
Periodical”’ 


DALLAS, TEXAS 
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A Complete Banking, Trust and 


Investment Service 


Republic National Bank 
and Trust Co. 
Dallas, Texas 











CANNON BALL TOWEL 
SUPPLY COMPANY 
2009 Orange Street 
Telephone 2-2736 
Dallas, Texas 
Everything Furnished in the 
Towel Supply Line 
SERVICE UNEXCELLED 
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BUSINESS 
OPPORTUNITIES 











(NOTE: The Chamber receives numerous letters 
from concerns desiring representation in the 
Southwest. These are on file in the Industrial 
Department and are accessible to anyone inter- 
ested in making connections of this kind. Below 
are summarized some recent inquiries) : 


Chicago Curled Hair Company, 2301 
South Paulina Street, Chicago, IIl., man- 
ufacturers of curled hair used in mat- 
tresses, automobile cushions and uphol- 
stered furniture, wants salesman on a 
commission basis or a jobber handling 
upholstery materials to handle line in 
Dallas district. 

eee 

International Sales Company, 211 Per- 
rine Bldg., Oklahoma City, distributors 
for No-Lick Sealer, an office appliance, 
wants sales representative here. 

eee 

E. Bodenheimer, 2721 S. Claiborne 
Ave., New Orleans, La., wants a man in 
Dallas to handle the distribution of Cali- 
fornia fruit juices on a franchise basis. 

eee 

Super-Fan Manufacturing Company, 
Freeport, Ill., manufacturers of a new 
type of electric fans, wants salesman for 
the Dallas district. Write A. H. Mellott, 
1231 Carroll Ave., Freeport, III. 

eee 

Pacific Braid Manufacturing Company, 
1133 Wall Street, Los Angeles, Calif., 
making a line of trimming braids and 
women’s sweaters, wants agent here to 
handle products in the Southwest. 

eee 

The Union Thread Company, Cincin- 
nati, Ohio, wants sales agency or sales- 
man to handle “Jenny Lind” line of do- 
mestic sewing threads throughout Texas, 
sold to wholesale dry goods houses, chain 
stores, department stores and similar out- 
lets. 

eee 

The Reynolds-Chase Organization, 
Statler Bldg., Boston, Mass., wants a 
state distributor for the Minute Man 
Holdup Alarm, a device that “tells the 
world instantly when and where a hold- 
up is taking place by discharging twenty- 
four .38 calibre blank cartridges, inter- 
mittently, and flashing a brilliant red 
light over the spot of the holdup.” 

eee 

Hare Manufacturing Company, Lewis 
Tower Bldg., Philadelphia, Pa., manufac- 
turers of rigid electric pads for labora- 
tory and commercial uses, wants some 
Dallas concern handling laboratory sup- 
plies to handle their product in the 
Southwest. 

eee 

Standard Paper Company, Bellows 
Falls, Vt., manufacturers of “Saftee 
Sealing Tape,’ carrying warehouse 
stocks in Dallas, wants salesman in Dal- 
las district on commission basis. 

eee 

Nin Trading & Industrial Corporation, 
S. A. Apartado 2910, Mexico, D. F., Mex- 
ico, wants to get in touch with Dallas 
concerns that buy and sell bankrupt 
stocks, with a view to purchasing such 
stocks for resale in Mexico. 


PANSY TEA ROOM 
LEAFE 2916 Maple, Opposite 


Stoneleigh Court 
Pansy (Leafe) Shepherd 
Special plate 


lunch, 35¢ 
10% Dinners, 50c & 75c 
Discount Phone 7-4285 
When this Advertisement is Presented 








Eat at the 


LOG CABIN 


Chicken . . . Steak 
and 
German Dinners 
Where well prepared food is Supreme 
6315 Maple Ave. 5-0014 


4% Miles from downtown 








MAGAZINES 


SAVE by subscribing to your 
favorite publications. Phone 
me for lowest rates on new 
subscriptions—and on renew- 
als of present subscriptions 
on ANY publication— 


Glenn Addington 


Phone 87-2114 
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ALLEN BUILDING 


Commerce and Ervay 
R. R. WILSON, Bldg. Mer. 2-9296 
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EXECUTIVES SEEK 
NEW OPPORTUNITY 
IN THE SOUTHWEST 


N influx of men formerly hold- 
ing responsible executive po- 
sitions with large concerns in 
the North and East into the 
Southwest in search of new 
opportunities is indicated. The Chamber 
has received a number of letters from 
such men, and during one day recently 
two men of this type, one from Detroit 
and the other from Milwaukee, called at 
the office of the Industrial Department. 


Many of these executives have held 
high places but have been forced by con- 
ditions to relinquish their positions. Some 
of them have capital or can secure cap- 
ital. For the most part they are seeking 
a place where they can establish their 
own business in a small way. Confidence 
that business is making steady strides 
and believing that the Southwest offers 
greater possibilities for the future than 
any other section are factors that are 
causing them to investigate Dallas and 
its opportunities for manufacturing and 
distribution. 


One of the leading business magazines 
of the country in a recent survey, found 
that many junior executives, formerly 
connected with large national organza- 
tions, are establishing small regional 
manufacturing plants to serve markets 
immediately adjacent to the cities in 
which they_are located. 

A young Chicago business man who 
has held high executive positions with 
two of the country’s largest manufactur- 
ers in recent years writes: 

“I am looking for a business opportu- 
nity in the Southwest where a reasonable 
amount of money could be invested in a 
small but sound business that would 
eventually grow as prosperity returns.” 

This man’s record indicates that he 
would make a valuable executive for 
some Dallas concern. His name and ad- 
dress will be furnished on request. 


New Kessler Park Home 

















New residence being built for William 

Anderson Logan in Kessler Park. Albert 

H. Boren, architect; R. A. Flume, con- 
tractor. 


$< 
All But 31 of Eleventh 
District Banks Reopen 


A recent report of the Federal Reserve 
Bank of Dallas shows that only thirty- 
one banks operating in the Eleventh Dis- 
trict at the time of the banking holiday 
had failed to reopen. Out of a total of 
574 banks in the district, 531 have re- 
opened without restrictions of any kind, 
two with restrictions. Nineteen of the 
thirty-one closed banks are in the hands 
of conservators. The bank’s_ report 
states that practically all the closed in- 
stitutions are in towns of small popula- 
tion. 

The economic stability of the South- 
west is further emphasized by this re- 
port; no other section of the country ap- 
proaches it, according to a recent sur- 
vey by the Associated Press. 


an ad 


Dallas Impresses Visitor 

A prominent Detroit realtor, in Dallas 
a few days ago, was impressed with the 
seething mass of shoppers on Elm Street 
and with the low percentage of vacancies 
in the retail district. Dallas offers a 
pleasing contrast to some of the northern 
and eastern cities, he said, predicting 
that this section would be the first to re- 
turn to a normal construction program. 


Arthur A. Everts Company 
Moves into New Building 


This month’s cover shows the new 
store of the Arthur A. Everts Company 
at 1612-16 Main St., officially opened 
April 3. This company was started 
thirty-five years ago by Arthur A. 
Everts, who entered the jewelry business 
with two borrowed cases and a mam- 
moth iron safe bought on credit. 

The new store covers 13,500 square 
feet of floor space and is designed in the 
modern American idea. The exterior is 
of dark blue Belgian marble, surmounted 
by pearl stucco treatment. Solid cast 
aluminum grills and silhouetted signs are 
effectively used on the exterior. 

For the interior, silver, gold and deli- 
cate shades of turquoise blue and green, 
mauve and sand are used in geometric 
patterns in the decorations. Fixtures 
are in walnut, mahogany, laurel and 
ebony. 

Diamonds, watches, silver, costume 
jewelry, stationery, china, cyrstal and 
gift departments are located on the first 
floor; the general offices and the op- 
tometry departments on the lower floor, 
and the guild rooms on the second floor. 

The new store is the firm’s fourth ma- 
jor expansion. Mr. Everts is president 
of the firm, with Edwin J. Fry, Jr., and 
Myron Everts, vice-president and secre- 
tary-treasurer, respectively. Directors 
are Mrs. A. A. Everts, J. S. Helm, Wil- 
liam Weitzel and H. L. Edwards. 

John N. Edy, city manager, Mayor 
Charles D. Turner and J. Ben Critz, vice- 
president and general manager of the 
Chamber of Commerce, officially opened 
the new store. 


To acquaint housewives with its nu- 
merous electrical devices, General Elec- 
tric Company has sent out a traveling 
kitchen fully equipped with all the 
kitchen appurtenances which work on a 
push button. A hostess in attendance ex- 
plains the appliance to housewives in- 
vited to visit the exhibit at its various 
stops in its tour of the country. 





Two New Residences in Country Club Estates 

















The two residénces above are being built in Country Club Estates by Dines & Kraft, one at 6712 Avalon Avenue and the other 
at 2511 Cambria Boulevard. They embrace all the latest developments in residential construction, and are good examples of the 


tremendous savings that may be effected by taking advantage of present low building costs. 
architecture and the other modified English. 
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Accountants 








PAL INDEX 


Insurance 








Restaurants 





O. Currin & CoMPANY 


AUDITORS AND ACCOUNTANTS 
(Specialize In Bank Audits) 
705-9 Dallas Bank & Trust Building 


O. CURRIN, President 
7-6192 Dallas, Texas 





Guaranty Old Line Life Co. 
Guaranty Old Line Life Ins. Co. 
Guaranty Old Line Life Underwriters, Inc. 
J. C. EVERETT, Pres. 


418-19-20-21-22 Wilson Bldg. 
Tel. 7-4532 Dallas 


Ril 
| 
ULC BATHIAS 
AT WIT Commerce St 


“ DALLAS, TEXAS 
Phone 2-2611 





Blue Prints 


Law School 


Storage and Transfer 





Blue Prints Photostats 
Rotaprints Superstats 


Manufacturer of 


Blue Print Paper and Cloth 
JNO. J. JOHNSON 


1912 N. St. Paul St. Dallas, Texas 
Phone 2-8067 





Blue Prints 





Southwestern Blue Print Company 
H. F. KOCH, MANAGER 


/ « a Bears @ — beeucsy = nN 
\PHOTOSTAT PRINTS } 
ios $0. axand st. 270084 pereoveum su0c. 





LEARN LAW—One Year Course 


DIXIE UNIVERSITY 


(Formerly Somerville Law School) 
Charles Laverne Somerville, Pres. 
1807% Commerce St.—Phone 2-0111 
DALLAS, TEXAS 
Visit Tuesday and Friday Nights 
T. A. WILSON, Bus. Mgr. 





Loans 
PHONE 2-0840 


J. RUDBERG 


PAWNBROKER AND JEWELER 
Confidential Loans on 
ANYTHING OF VALUE 
Unredeemed Pledges Available 
Sporting Goods Equipment—Jewelry— 
Luggage, ete. 


2020 E‘m Street Dallas, Texas 





FIREPROOF STORAGE CITY & INTER-CITY 
HEAVY HAULING DRAYAGE 


GILLETTE TRANSFER & STORAGE 
CoMPANY 


DALLAS, TEXAS 
LONG DISTANCE HAULING 
FRED GILLETTE Phone 2-7701 
Res. 6-6403 1712 CARTER ST 





Typewriters 











Boxes, Corrugated 


Motor Freight Lines 


> Typewriters 
Addizg Machines 
Repairs and 
Supplies 
S, L.. EWING. CO. 
“In Dallas Since 1902” 
1606 Commerce Street Dallas, Texas 








Texas CorrRUGATED Box 
Company, Inc. 


Manufacturers 
Corrugated Fibre Shipping Containers 


—Ask us to design a box for your product 
P. O. Box 1387 Phone 5-4105 
DALLAS 





Drilling Contractors 


CLOSED TRUCKS DAILY SERVICE EACH WAY 


EAST TEXAS RED BALL MOTOR FREIGHT LINE 


Bonded and Insured—Class A, Permit 2335 

We Deliverto Your Door 
DALLAS-HENDERSON 

Via TERRELL, TYLER, KILGORE, LONGVIEW 
Claims Settled Prom pti; 

Direct Connection With—Shreveport, Lufkin, Nacogdoches ana Points East 
PHONE ™ Gi ie" S ws" Ss 
DALLAS DEPOT--2218 SO. HARWOOD ST. 














Motor Freight Lines 








J. M. RUSH 


1224 Kirby Bldg. 


DALLAS, TEXAS 


Cleburne Phone 1378 Dallas Phone 2-4015 
Waxahachie Phone 1144 


D. L. & W. Moror Lines 


Daily Freight Service to Cleburne, Waxahachie, 
Glen Rose and Intermediate Points 





Kngravers 


Newspaper Clippings 





Mason Engraving Co. 
DALLAS 
STEEL AND COPPER 
PLATE ENGRAVERS 
AND EMBOSSERS ~“""™ 
TO THE TRADE ONLY 





Texas Press Cuippinc BurEAU 
Established 1910 
J. HENRY SIMPSON, Owner and Manager 
Insurance Building 
Newspaper Clippings and Reports 
Phone 2-7628 DALLAS, TEXAS 





Exterminators 


Photostats 





Rats—RoacHES 


If You Have Them 
We Kill Them 


International Exterminator Co. 
111 N. Carroll 8-4916 








PHOTOSTAT PRINTS 


Facsimile Copies at Original Size, Enlarged or Re- 

duced of any Written or Printed Document, Legal 

and Commercial Papers, Letters, Drawings, Maps, etc. 
JNO. J. JOHNSON 

1912 N. St. Paul St. Phone 2-8067 





For Rates in this 


BUYERS INDEX 


telephone 


The DALLAS CHAMBER 
of COMMERCE 


magazine department 


2-5425 
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Dallas Leads Southwestern Cities 


in 1932 Per Capita Retail Sales 


ALLAS led all cities in the 

Southwest in retail sales per 

capita in 1982, according to esti- 

mates compiled by Sales Man- 

agement, New York, and pub- 
lished as a supplement to its issue of 
April 10. The new tables contain pas- 
senger automobiles, retail sales esti- 
mates, and estimates of spendable in- 
come, all for 1932, for the principal 
cities, all states and counties, making 
available marketing data for comparison 
with the peak year 1929 and for estimat- 
ing present sales possibilities. 

In 1932, retail sales per capita in Dal- 
las totaled $356.7, as compared with the 
national average of $230; spendable in- 
come in Dallas county is estimated at 
$364.9 per capita, the national average 
$335. 

The new figures show that for the 
United States as a whole, spendable in- 
come in 1932 was 46.4 per cent of the 
peak year 1929, and retail sales 57.3 of 
the totals for 1929. 

The following tables, compiled from the 
report, show retail sales, spendable in- 
come and passenger automobiles for the 
principal cities and counties of the South- 
west, with State totals for Texas, Okla- 
homa, Arkansas and Louisiana: 


RETAIL SALES, 1932 
(Principal Cities) 


. Total Retail Per Capita 

Sales Retail Sales 
Dallas $ 99,679,000 $356.7 
Houston . 100,581,000 315.6 
Fort Worth 56,557,000 334.0 
San Antonio 66,731,000 273.2 
El Paso.. 25,889,000 243.6 
Oklahoma City : 65,982,000 325.9 
Tulsa Sees 50,615,000 341.9 
New Orleans 95,004,000 203.6 
Shreveport 22,420,000 286.2 


SPENDABLE INCOME, 1932 
(By Principal Counties) 


Total Per Capita 
Dallas , $121,712,000 $364.9 
Harris (Houston) 127,120,000 345.5 
Tarrant (Fort Worth) 75,167,000 371.6 
Bexar (San Antonio). 96,673,000 322.7 
El] Paso 42,255,000 313.6 
Oklahoma ‘ 86,433,000 382.9 
Tulsa . : 70,758,000 370.6 
Orleans wa ..-.--. 167,001,000 357.9 
Caddo (Shreveport). 38,014,000 299.8 


PASSENGER AUTOMOBILES 
(By Principal Counties) 
Costing Less Costing More 
Than $1,000 Than $1,000 


Dallas raat ..52,892 15,982 
Harris AR eee 138,874 
a wee Bh. 9,393 
Bexar ............ : 89,473 12,337 
El Paso ee ..-.-11,589 3,784 
Oklahoma ; ....-27,008 7,461 
Tulsa . voeeoeee28,615 9,686 
Orleans ‘ .....86,540 13,589 
Caddo ; .-.---- 15,563 5,215 
RETAIL SALES, 1932 
(By States) 

Total Retail Per Capita 

Sales Retail Sales 
Texas f .-----:41,099,464,000 $184.3 
Oklahoma Secnpicetna ened . 404,516,000 165.8 
Arkansas = . 209,438,000 112.2 
Louisiana ........................ 262,617,000 122.9 

SPENDABLE INCOME, 1932 
y States) 

Total Per Capita 
CRE MCR er $1,374,124,000 $230.4 
Oklahoma ........................... 508,590,000 208.5 
Arkansas .... Ee 248,969,000 133.3 
OS eer 378,276,000 177.0 


PASSENGER AUTOMOBILES, 1932 
(By States) 
Costing Less Costing More 
Than $1,000 Than $1,000 
_ | EST INS ae Soe CNM 823,415 179,537 
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PUM sienna 320,831 70,433 
| eT 108,901 16,855 
Louisiana .............................156,608 39,641 





Based on estimates furnished by the 
Bureau of the Census, Sales Management 
places the 1932 population of Dallas at 
279,412, an increase of 18,937 over the 
1930 official figures. Dallas county’s 
1932 population is estimated at 333,508. 

In making comparisons between Dallas 
and Houston and Dallas and Harris coun- 
ties, it should be kept in mind that 
Houston’s city limits cover 71.79 square 
miles, Dallas’ city limits 41.78 square 
miles, and that Harris county contains 
1,654 square miles and Dallas county 859 
square miles. 


ode 


Dallas Exhibit for 
Chicago World Fair 


Free space for a Dallas exhibit at the 
Chicago Century of Progress has been 
offered by E. L. Cord, president of the 
Cord Corporation, as a part of the ex- 
hibit being prepared for American Air- 
ways. The Chamber has accepted Mr. 
Cord’s invitation to send a Dallas exhibit 
and an attractive display is being pre- 
pared by the Industrial Department that 
will show Dallas’ commercial supremacy 
in the Southwest. ; 

oe 


TEN YEARS AGO 
IN DALLAS 


(From April, 1923, issue of ‘“Dallas.’’) 
* * * 


George E. Kessler of St. Louis, author 
of the Dallas City Plan, dies in Indianap- 


olis. 
x * a 


Medical Arts Building formally opened. 
* * * 


Construction for the first quarter of 
1923 totals $6,620,832. 
“a 

Dallas Little Theater purchases lot on 
Olive Street for the erection of its first 
playhouse. 

SS . 

Henry C. Wallace, Secretary of Agri- 
culture, visits Dallas. 

* * * 

Chamber secures 462 new members 
during first quarter. 
* * *” 

Dallas bank clearings for first quarter 
total $424,667,058, a gain of $104,000,000 
over the corresponding quarter in 1922. 

* * * 


W. K. Kellogg, breakfast food manu- 
facturer of Battle Creek, Mich., visits 
Dallas and reveals that he got his busi- 
ness start here in 1879, operating a small 
broom factory at Main and Ervay 
Streets, saving $500 on which his huge 
business was started. 





NEW IDEAS IN BUSINESS 











That strongest of all stimulants, neces- 
sity, is bringing many new ideas into 
business. Following are a few, con- 
densed from the country’s trade press: 

A new type of grocery store, in which 
the shelves laden with merchandise travel 
past the seated customer, is being tried 
out in Los Angeles. Food Field Reporter 
describes the store’s operation as fol- 
lows: 

“A customer walking into the store 
does not grab a basket and begin the 
task of finding her purchases, but, in- 
stead, she seats herself at the revolving 
shelves with a basket at her side and 
starts the pleasant duty of selecting her 
wants. She sees merchandise that she 
never saw before—she is reminded of 
many items not in her mind but which 
may be low or absent in her pantry. 
When she has finished she pushes a but- 
ton which rings in the checking stand 
and the checker carries her groceries 
to the wrapping counter. They are tab- 
ulated and she has finished her shopping 
with very little effort. She has also 
bought from fifteen to twenty-five per 
cent more than she intended to.” 

* * * 


The Great Atlantic & Pacific Tea Com- 
pany is distributing to schools through- 
out the country a food map of the United 
States, drawn by Lewis Fancher, weli- 
known artist. The map is elaborately 
designed and colored. Each product is 
placed in the exact spot where it origi- 
nates in the various states. A book of 
detailed food statistics is given with 
each map as a key to the information 
presented. More than 30,000 have al- 
ready been distributed. 

*” * * 

The Loose-Wiles Biscuit Company did 
a half-million-dollar volume last year 
with a specially prepared line of Kosher 
biscuits. Orthodox supervision permits 
its sale in the many thousands of Jewish 
grocery stores as a certified Kosher prod- 
uct. Special manufacture of a wide va- 
riety of food and grocery products bear- 
ing the Kosher label has been undertaken 
by many large manufacturers during the 
past few years through the co-operation 
of the Union of Orthodox Jewish congre- 
gations. 

s+ ¢ s 

A tiny rounded glass show case, the 
size of the top of a can and attached to 
the top of the can to show the prospective 
purchaser the exact nature of the con- 
tents, is appearing on test in the larger 
food stores, both independent and chain, 
in Chicago. 

* * * 

A Philadelphia manufacturer is using 
a glass top that fits over the cap of its 
glass containers that can be used by the 
housewife as a coaster. 

* * cg 

Several food manufacturers are now 
packing their products in glass contain- 
ers designed for further use as_ beer 
steins. 
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moavenns 67 £09° DR INITINIG 


for over 3882 years 





€ We specialize in magazines, 
house organs, catalogs, broad- 
sides, folders, office forms, cards, 
blotters, letter heads and all 
kinds of commercial printing. 


@ To those who have not before 
dealt with us,we wish to say that 
we stand behind our product.... 
it must be entirely satisfactory. 


DIAL 7.1 2 oe 


RicHARD HavuGurTon, President 


he GINNER & MILLER PUBLISHING CoO. 


116-18 COMMERCE STREET ww POST OFFICE BOX 444 —_ DALLAS, TEXAS 


Printers, Publishers and Stationers 





Dont Listen / 


e can Aave you money / 
_H O WV ? No business man would think of bastion 


CONOMY audit reports are to the 
industrial engineer and_ executive 
what the stethoscope and X-ray are to the 
physician. 
It is a diagnosis revealing hidden informa- 
tion, symptoms and conditions which it 1s 
necessary to know in order to reduce the 
cost of power, water and fuel. 


There is no reason to continue to guess. 
Many a good business man is careful to 
discount his bills to save one or two per 
cent, while allowing guess work—lack of a 
well defined program—to add from ten to 
thirty per cent to his utility cost. 


R 


*“WATER?’FU 


with his bank statement or an auditor’s re- 
port, and yet many demand no detailed 
record and program showing losses in 
power, water and fuel. 


An audit of your utility costs will save you 

money just as it has saved others money. 

No firm is too large nor too small to gain 

the advantage of this checkup. Ask for 

consultation. 

REE: Our engineers will audit your past 
two years’ bills—at no charge— 
no obligation. 


to py ENGINEERING 


-SCONOMY ORATE 
POWER + 
Texas & Paciric BuipG. 
Fort Wortn, Texas 


M) 


Tower Perroteum Bvpa. 
Datias, Texas 





